PIT n. 8 — jonico salenfina area
icipalities of which
jce of Lecce Development and innovation of the
- agricultural and rural economy through the
MRS integration and the productive
diversification

¥

General Objective
of an agro-food district of quality

of the agricultural

of the rural




PIT n. 2 — Salento area in the Province of Lecce

Qicipalities Consolidation and innovation in the local
production system centered on the widespread

Mare presence of manufacturing enterprises
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General Objective
he new margins of competitiveness based
gfion, human capital, on improving the
ness and efficiency of the PA, the
of the network and logistics
esearch, technological
ion, fraining.

the competitiveness
and support the




PIS 11 - Apulian barogue — area of Lecce

iplaties General Objective
To consolidate tourist vocation through an

integrated program of promotion and
enhancement that can make the image

cpositioning sea - bathing in foreign markets, to

pbrocess of seasonal adjustment and creation
ed development, to promote and to
ge the retfraining in hospitality and

. encourage the local community

RS culture, tourism and trade.




PIS 12 - Norman-Swabian Angevin — Salento Brand

jcipalities General Objective
Integrated territorial development centered

around the cultural heritage linked mainly fo the
Norman-Swabian period Anjou. To attract a
itical mass of demand that is needed to make
affordable private participation in the
nentation of inferventions and services
vithin their competence.

Mare
Adriatico




PIS 14 — Tourism, Culture and environment in the southern

area of Salento
icipalities

General Objective
To appreciate the different resources of the

region through their organization into nefworks
and systems allowing fo set a comprehensive
oply able fo ensure the usability, as well as the
ision of information services and quality
g cultural heritage, the environment,

Mare
Adriatico

ocal crafts and food.




Ongoing projects of regional development

\J and Local Development Plans

l0N Region
onmental Systems




LAGSs of Province of Lecce

Local Development Plans:
v diversification into non-agricultural
activities (holiday accommodation,

promotional and marketing of handicrafts)
business creation

Adriatico (lOCCIl CI’CIfTS)
ancouragement of tourism activities
gtion of routes, creation of information

ond tourist accommodation,
g of paths, promotional
ql fourism, creation of
ommodation)
onomy and rural
i d retraining of




SAC - Cultural and Environmental Systems (2010 ongoing)

System of the environmental and
cultural resources for an efficient
integrated management and an orderly
and sustainable fruition of the patrimony
e to favor the creation of "environmental
and cultural (SAC) systems" integrated
O territorial level, in which to guarantee
pitary, qualified and sustainable
M The patrimony of environment

Oof the region.

Mar Jonio




Practice of sustainable tourism (ongoing)

ECTS

European Charter for

Sustainable Tourism
(6 Natural Parks)

‘Terra d’Arneo’ EMAS Project
(Environmental Management
System)

LEGEND

Mare

ief orto ; - X

— LN - Adriatico
[ to0la di 5. Andrea - Litoralo di Punta Pizzo \ :

[ usorai s Ugento

[ rocsetangoe Poude e Goptano

/] LECCE PROVINCE
A
{

NG
[ SANNICOLA
{

A 3 y
3 % ANDRANO)~w. ff
f { 4

-

ITALY

PUGLIA

8 X
ATU N, 4
LECCE PROYINCE
0 10
—_

-\v
; 3
/
¢ /
[ ueento 1
£\

ALLISTEN WTIGGIANO

'ORSANO

GAGLIANO DEL CAPO

CASTRIGNANO DEL CAPO™"5ANTUARIO SANTA MARIA DI LEUCA

www.ecolabel.eu




Salento and Tourism: Apulian context

The comparison with the other Apulian provinces: 2005-2011

Arriviin % per Provincia rispetto al totale Regione - Anni 2005-2011
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The main characteristics: stagionality 2005-2011

Arrivi Totali in v.a. Prow. LE - Evoluzione stagionalita anni 2005-2011
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The main characteristics : tourist foreign flows 2005-2011
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Salento and tourist development:
distribution tourist nights around the 7 hulbs

Mare
Adriatico




Salento and integrated tourist development

Are are two main actions, that have in common:

erritorial scope within the province mmmp Salento
hon;

, In different measure, on the tourism e/0
arketing as driver of development of

easure, private and public

actwork for
ST




Public-private network for the infegrated tourist

development of the territory (Re.S.T.1.)

tecnostruttura di meta-

management

Universita del Salento

Comitato
Guida
Pubblico

Team di Comitato
Guida
Privato

Coordinamento
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7
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Salento and tourist development
tourist flows toward the Salento area have been in constant
hsince 2005, both in the total arrivals and the tourist nights

Apulian fourism industry had a turnover of € 2.2 billion,
Rcorded by the sector amounted to EUR 27.5

gover of the sector has been declining
recovery in 2010, with 8% of income

e product) and




Causes of lack of competitiveness

gsufficient attention to the "limit of the development”

ems of human pressure and reduction of attractiveness in the
ad long term

ention to the consistency between service
2 of the holiday

or. Level of the prices and uncontrollable
the means to choose an alternative or a
Aship quality/price.

yd the organization of

d tourism marketing

it spots have not developed
advertising and




Trends for local economy

onomy is being transtformed from a giant
Y O a grand theatrey (ritkin, 2000)
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NS SNOrng, ACcess

ivolvement and emotion
Roagement and




An example: Tourism&Culture (art, traditions,
popular culture, diffused rurality, handicraft, food and wine)
A combination of opportunities

eness of the territories
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Fonte. Cantone (2005)




The competitive product: strategic needs

versal considerations:

tourism market today, it is to aim at a certain competitiveness
e think in terms of product and territory, that is destination
e Motivations (distinctive identities);
development is not ephemeral, it must be driven
al sustainability (environmental, social and
Noproach)

er fime (capacity for innovation,
Anunication and marketing,

infrastructure, amenities

Ality O organize
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